
Bradley Ross

Social Media for 
Business

1

Part 1 - Putting Your Business 
on the Map

This is the title page for the presentation.  The original request was for 60 to 90 minutes including Q&A.


Title area 1st line 70pt other lines 50pt



Using SmartPhones For Navigation
• People now use their smartphones

• to find nearby businesses when they know a business 
exists

• to find additional businesses beyond what they already 
know

• to give directions
• When people look for a business, you want them to find 

yours
• Free services provide high returns on investments
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Even in the age of the internet, there are still many “brick and mortar” businesses that have an actual storefront where people come for goods or services.  They need to 
publicize themselves in a way so that potential customers will learn about them, and then make sure that customers can find their business.  Although they aren’t “e-
businesses”, they can still use the internet to help improve their bottom line.


This is especially true for businesses like hotels, restaurants, gas stations, and convenience stores.  When people are driving in unfamiliar areas, they will use their smart 
phone to find various types of businesses.  When people look for a business, you want them to find yours.


The services discussed in this presentation are all free.  Free services provide very high returns on investment.
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Google MapsApple Maps

Most people 
navigate with one 
of these two apps 

on their 
smartphones.

Don’t worry 
about the others.

Apple Maps is the standard navigation application for iPhones and Google Maps is the standard for Android phones.  Posting your location with these two services will 
get almost all of the drivers on the road.  Furthermore, it is easy to post on these two sites for free.


There are other services, and you might want to consider them later.  However, they are generally more difficult to set up and may involve fees.
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In the process of entering the locations for the map applications, you will also be setting up pages for customers to view.  This is a page for the Gateway Diner on yelp.  
Even if the restaurant hadn’t set up the page, there could still be a default page based on the information in their databases.  However, by claiming the page, you can 
ensure that the information is correct, make it look the way you want and stop anyone else from changing it.
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Here is the Google business page for Gateway Cafe.  This page will appear on both Google Maps and the Google search engine.
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And here is how it appears on Apple Maps.



Unclaimed Pages
• Even if you didn’t create an entry on the map, there 

may be one
• It may have been generated from corporate 

databases
• It may have been generated by someone who 

wanted an entry on the map (for whatever reason)
• Until it is claimed, anyone can change it
• It may contain errors
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I will be repeating the statement about making sure that there aren’t errors in your listings a few times in this presentation.  If people can’t get to you, you won’t get their 
business.



Unclaimed Pages

• If there are errors
• It will affect your business
• The average customer will blame you 

for the error
• They will probably be carried over to 

other business directories
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How To Claim A Page

• Go to the appropriate web site
• Identify your business from the lists on 

the site
• Describe your business
• Prove your ownership of the business
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The process of claiming a business site is very similar for the three sites:  Google Maps, Apple Maps, and Yelp.  You should probably claim the page for Yelp first since 
the other two sites may extract some information from the Yelp site.



Go to the appropriate web site

10

Creation of map information will require use of the following web 
sites.

http://biz.yelp.com

http://mapsconnect.apple.com

http://business.google.com

These sites allow businesses to claim and manage web pages for 
their business.

There is a web site for claiming and managing business pages on the three providers.

http://biz.yelp.com
http://mapsconnect.apple.com
http://business.google.com


Go to the Appropriate Web Site 
http://biz.yelp.com 

• This is the site for managing business pages for Yelp
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http://biz.yelp.com


Go to the Appropriate Web Site 
http://biz.yelp.com 

• Account name and password are selected when 
claiming first page

• Lists of businesses are created from various 
business reference sources.

• Information on this site is used to populate lists of 
businesses on many other web sites.

• Claiming a business page is launched from Account 
Information page.
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http://biz.yelp.com


Go to the Appropriate Web Site 
http://mapsconnect.apple.com 

• This site is used to manage 
business pages for Apple Maps 
products on laptops, desktops, 
iPhones, iPads.

• Much of the information about 
businesses is taken from Yelp.

• Almost all Apple sites have a 
common set of account names 
and passwords.  Create the 
account before going to this 
site.
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http://mapsconnect.apple.com


Go to the Appropriate Web Site 
http://business.google.com 

• This site is used to manage information on Google Maps and Google Search 
Engines on multiple platforms.

• Initial information on businesses is taken from Yelp and other business directory 
services.

• Almost all Google sites have a common set of account names and passwords.  
Create the account before going to this site.
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http://business.google.com


Identify the Business
• Sites have a page where you can enter the business name and a partial 

location (city, state, zip code)

• The site will then provide a list of businesses that meet the description 
together with a statement of whether or not it has been claimed

• If the page is already claimed
• The page may have been claimed by a previous owner

• The page may have been claimed by another person working for the 
business

• There will be directions on the site on how to gain control if it was 
already claimed.
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Enter business name and location
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On this page, I have entered that I am looking for the Gateway Cafe near King of Prussia, Pennsylvania.  The small icon in the small red rectangle means “search”.  I 
therefore click on the button to search for businesses matching this criteria.



View Possibilities
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The system provided a list of businesses meeting the criteria and orders them by the closeness to the search criteria.  In this case, there was an exact match and the 
desired business appears in the first location.


The entry for Gateway Cafe says “Already claimed” because I had already claimed this entry for the owners.  Otherwise, you would have seen the red rectangle 
containing the words “Claim this business”.  Clicking the button starts the process for entering information about the business.
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Describe the business 
Street Address 

• Get the address correct
• Little words mean a lot:  North, West, East, South, New, Old
• There are many terms used in street names: Avenue, Boulevard, 

Lane, Road, Pike, Street
• The street name on the signpost may not match the name at the post 

office
• Zip code finder at United States Postal Service will find official 

address

It may seem obvious that you should get the street address correct, but some firms actually list the wrong address on the internet.  I have run into this several times. 


In Pennsylvania, Conshohocken and West Conshohocken are on the opposite banks of a river, and they both have a River Road.  Two other municipalities are Chester 
and West Chester, which are miles from each other.  There are 71 streets in Atlanta, Georgia that have the word Peachtree in their name. (https://en.wikipedia.org/wiki/
Peachtree_Street)  The number of streets with the names Market Street, Church Street, River Road, and Bridge Street is very high.  Mainly because there are many 
churches, rivers, and bridges.
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To verify the address for the Gateway Cafe, I used the “Look Up a Zip Code” tool on the site of the United States Postal Service (http://www.usps.com).  I entered the 
address for the Gateway Cafe using the street address and the zip code, and then clicked the button marked “Find”.


* * * * * * *

Notes


This page is at https://tools.usps.com/go/ZipLookupAction_input.  Although it seems to work fine for Gateway Cafe, I am getting strange results for some other 
businesses nearby.
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The postal service site now provides with me with the best address for the location.  Note that the word “road” was replaced with the abbreviation.  It also provided with 
the complete nine digit zip code and the name to use for the municipality.


According to the USPS site, Flint Hill is two words.  However, the street sign nearby doesn’t have a space between the words.  For businesses in the United States, you 
want to use addresses that conform as closely as possible to the contents of the Postal Service database.


If you can’t find your business address in the database, you will probably want to check with your local post office.  Even if you are receiving your mail normally, this 
could indicate some sort of confusion, and clearing up the confusion could prevent problems later.  I found at least three cases where the addresses listed in the entries 
had the wrong post office and zip code.  I don’t want to embarrass anyone but these were all very large companies.


The USPS provides other services for checking data.  They require you to open a free account.  https://www.usps.com/business/web-tools-apis/welcome.htm. 



Describe the business 
What and when does it sell

• There are a number of menus on the sites 
that can be used to enter information

• Type of business (retail store, 
restaurant, dry cleaner, bank, etc.)

• Hours of operation
• Links to other web sites
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Now that you have identified the business on the list, there will be a number of web pages where you can enter information about the business.  These pages will be 
different for different types of businesses and may change over time.  You may also be entering the same information on multiple sites, and you want to insure that the 
sites agree with each other.
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Describe the business

This is part of the page on the Yelp site for entering information about your business.



Describe the business 
Map Pin 

• When working with Apple Maps and Google Maps, you can place the 
map pin exactly

• Default position is estimated from various sources
• Use satellite data when placing pin (overhead photos)
• Nearest street to pin should be the one customers use to get to store
• Possible points for pin

• Customer entrance to business  (very useful if there multiple 
customer entrances for different businesses)

• Street in front of customer entrance
• Point where driveway touches street (best for long driveways)
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Locations on the maps are often referred to as map pins, or simply pins.  When dealing with physical maps, people stick pins with colored heads into the maps to 
indicate locations.  When using a smart phone map application, clicking on the pin will open a window containing information about the map and what it represents.  You 
want to make sure that that pin is placed correctly on the maps.


By the way, if you have to move the map pin very far, there is a good chance that their is a mistake in the address.


The location of the pin is what the map application will use to generate directions.  If the building has several entrances, putting the pin at the customer entrance will lead 
the customer to the correct door.  However, you should realize that the directions will be to the location on the street closest to the pin.  If the property has a long 
driveway, the entrance may not be accessible from the street location closest to the pin.  In this case, you want the pin to be at the point where the driveway meets the 
street.  



Describe the business 
Check, Check, Check 
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• Make sure that the information is correct - 
proofread everything

• Typos can lead customers miles out of their 
way

• If the hours of operation are wrong, and 
people arrive when you’re closed, you may 
never get their business.



Describe the business

• However, you can make changes to the 
information later

• You can enter a few quick items, and 
enter the rest of the data later

• Incorrect information is much worse than 
incomplete information
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Prove Ownership
• The business data on the site should include a telephone number

• Clicking a button on the web site causes a phone call to the 
business

• Confirm ownership by one of following
• Enter number from phone message into web page
• Enter number from web page on telephone keypad

• If the site doesn’t have your business’s phone number in the 
database or if the telephone number is incorrect, there should be 
further instructions on the site
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Testing the Data
• Try driving and walking to your business 

using the Apple and Google navigation 
applications

• Try driving and walking to your business by 
retyping the address into the map 
application.

• Test the links on the pages to insure that they 
act properly

27



Eliminate Bad Entries
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• I searched the sites for all nearby businesses having 
“Gateway” in the name.

•  I found one entry for an old location of the restaurant 
that had been closed.

• The providers have buttons on the pages for reporting 
data problems.  I used the button to report the error.

• The restaurant had not created the page.  People 
would still have blamed the restaurant for the bad 
data.



Acme Shoes

• Has had multiple locations
•  Haverford, PA  - old location
• Narberth, PA -current location

(Based on actual store)
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Acme Shoes
 Looking at social media pages (all are unclaimed)

•Yelp - has entry for Acme Shoes at Haverford
•Facebook - has page for Acme Shoes describing 
address as Haverford

•Google - has entry for Acme Shoes describing address 
as Narberth

•Apple Maps - entering “Acme Shoes” near Narberth 
lists both Haverford and Narberth addresses
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Acme Shoes 
Search Engines

• Entering Acme Shoes Haverford lists 
dozens of entries showing an address in 
Haverford

• Many of these are foreign versions of 
sites such as Yelp
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• Google will send e-mails periodically describing 
activity such as the number of people asking for 
directions.

• Yelp has information on biz.yelp.com describing 
usage.

• These sites will also notify you of people 
suggesting changes to the pages or submitting 
comments

Obtaining Feedback

http://biz.yelp.com
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Obtaining Feedback
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Additional Topics
• Facebook Pages for Business
• Blogs
• LinkedIn
• eBusiness
• Virtual Business Card
• Passwords
• Images
• Linking the pages

There are a few topics that I will touch on briefly.  A full discussion of these topics would take hours. 



Facebook Pages for Businesses
• http://www.facebook.com/pages/create/ 
• In addition to the pages for individuals, 

Facebook has another format to support 
businesses of various types.

• Facebook strongly discourages the use of 
personal pages to support a business.  (They 
will send nasty letters if they find one.)
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http://www.facebook.com/pages/create/


Blogs

• There are a number of services that will 
provide free hosting for blogs

• http://www.wordpress.com
• http://www.blogger.com

36

http://www.wordpress.com
http://www.blogger.com


LinkedIn

• http://www.linkedin.com 
• LinkedIn is designed to allow individuals 

to make professional connections, rather 
than communications between customers 
and businesses.
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http://www.linkedin.com


eBusiness
• If you wish to sell goods and services and 

handle money on the internet, doing it all 
yourself is very difficult 
• Running a secure site is difficult
• High legal liability
• Dealing with banks and credit card 

companies is very complex
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eBusiness

• There are providers of eBusiness plugins 
for web sites

• Highly secure remote site handles 
financial transactions
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Virtual Business Card
You can store a virtual business card on your web page 
which customers can download directly into their address 
books

• Can be created using a variety of methods
• Free text can be placed in Notes field
• For more information, see

• https://en.wikipedia.org/wiki/VCard 
• https://www.imc.org/pdi 
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https://en.wikipedia.org/wiki/VCard
https://www.imc.org/pdi


Passwords
• You can use the same account name for 

multiple sites
• Use a different password for each web site
• However, some companies (Google, Apple, 

Microsoft, etc.) use the same account name 
and password for multiple sites.  Be aware 
of this
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Images
•Pictures can make the web pages more attractive
•However, if it is a web page supporting a business, 

it is probably commercial use
•Photographs of your business that you take yourself 

are normally safe to use
•Using images from somebody else’s web page, 

including Twitter and Facebook, is risky
•I asked for and received permission from Gateway 

Cafe
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Linking the Pages
• You can insert links on the various web pages to point to the 

other pages.
• Don't post links on business or professional pages to your 

personal page unless you are sure that it won’t hurt your image.
• For Facebook, point all links to the business or professional 

Facebook page.  (One good reason for having separate personal 
and business pages.)

• You can install links on your personal Facebook page to your 
business Facebook page, LinkedIn, and other business related 
sites.
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Bradley Ross

• Blog:  http://bradleyaross.wordpress.com 

http://bradleyaross.wordpress.com

